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‘ENTREPRENEURIAL  AND  SMALL  BUSINESS  MARKETING’  SPECIAL  INTEREST  GROUP 
CALL FOR PAPERS 

 

‘Sustainability,  Entrepreneurial  Marketing  and  Marketing  Practice  in  SMEs’ 
 International Research Colloquium 

Thursday 4th September 2014 
Birmingham Business School, The University of Birmingham, UK 

 
Contemporary marketplaces have radically changed, creating paradigm shifts in research which 
closely engage with entrepreneurship, innovation and marketing as forceful drivers of change. This 
colloquium encourages debate between researchers and practitioners who engage with the new 
challenges for entrepreneurs and the growing firm in a global climate with increasing market, 
business and financial constraints. 

Suggested topics (but not an exhaustive list) for abstracts include: 

 Entrepreneurship and marketing in minority enterprises 
 Social enterprise and marketing 
 Innovative marketing and marketing of creative ideas and innovations 
 Internationalisation and entrepreneurial marketing 
 The role of the entrepreneur and the customer  
 Gender and entrepreneurial marketing  
 Social media and the entrepreneur 
 Relationships, networks and small firms 
 Finance, risk, business constraints and Entrepreneurial Marketing  
 Entrepreneurial Marketing strategy, sustainability and growth 
 Entrepreneurial Marketing in small firms and new ventures in different contexts and sectors 

Keynote speakers TBC 

Final abstract submissions should be sent by the deadline- 19th July 2014 

Submissions should be sent electronically to the co-chairs of the Entrepreneurial and Small Business 
Marketing Special Interest Group: 

Dr Rosalind Jones r.jones.4@bham.ac.uk 
Dr Zubin Sethna zubin@baresman.com 
 
The structured abstract format should follow the  ESBM  SIG  Group’s  journal, The Journal of Research 
in Marketing and Entrepreneurship 
 
http://www.emeraldgrouppublishing.com/authors/guides/write/abstracts.htm?part=1&PHPSESSID=
sebg2pj7vjh36pvuocvtfd3673#2 

All submissions will be subject to a double-blind peer review process. 

mailto:r.jones.4@bham.ac.uk
mailto:zubin@baresman.com
http://www.emeraldgrouppublishing.com/authors/guides/write/abstracts.htm?part=1&PHPSESSID=sebg2pj7vjh36pvuocvtfd3673#2
http://www.emeraldgrouppublishing.com/authors/guides/write/abstracts.htm?part=1&PHPSESSID=sebg2pj7vjh36pvuocvtfd3673#2
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Colloquium Fee 

The fee for the Colloquium will be £50 for members of the Academy of Marketing, £30 for doctoral 
students and £70 for non-members. For information on joining the Academy of Marketing, please 
see the main website. 

Payment  may  be  made  by  cheque  or  through  the  University’s  online  payment  system.  Further  details  
will be provided at a later date.  

The fee includes refreshments and lunch. 

There will be a joint SIG dinner on the evening on 3rd September with the Academy  of  Marketing’s  
‘Arts, Heritage, non-Profit and Social Marketing’ Special Interest Group (at attendees own cost). 
Venue to be confirmed. 

 

The venue and hotels 

The stunning University Campus has its own train station making it central and easy to get from 
airports and to the city, the business school venue and hotels. 

Hotel venue details will be provided later. You can also find details of nearby hotels at 
http://www.booking.com/landmark/gb/university-of-birmingham.en-gb.html   
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